MDAC 


CONSUMER-PRODUCED  ALCOHOL  IN  ALBERTA 
March  2002 


In  August  2001,  AADAC  collaborated  with  the  University  of  Alberta  to  conduct  a survey  of 
consumer  production  of  alcohol  or  home  brewing  in  Alberta.  A random  sample  of  1,000  adults 
(aged  1 8 and  over)  from  across  the  province  participated  in  this  telephone  survey. 

Eight  percent  of  those  surveyed  reported  making  their  own  beer,  wine,  or  cider  at  home  in  the 
previous  year.  Based  on  this  percentage,  an  estimated  204,838  adult  Albertans  make  alcohol  in 
their  homes,  producing  an  estimated  1.4  million  litres  of  absolute  alcohol  (the  amount  of  alcohol 
produced  regardless  of  type  of  beverage). 

How  does  Alberta  compare  with  other  provinces? 

Home  brewing  has  been  studied  in  two  other  provinces.  The  proportion  of  the  population  involved 
in  home  brewing  was  found  to  be  higher  in  Ontario  (12%)  and  Manitoba  (14%)  than  in  Alberta 
(8%). 


Ontario 

Manitoba 

Alberta 

Survey  year 

1994 

1999 

2001 

Proportion  of  the  population 
producing  its  own  alcohol 

12%a 

14%b 

8% 

Absolute  alcohol0  produced 

1 1 million  litres 

600,000  litres 

1.4  million  litres 

aIncludes  those  who  made  alcohol  at  home  and  at  brew-on-premises  sites  such  as  U-brews. 

bManitoba  reported  the  proportion  of  households  involved  in  home  brewing  rather  than  the  proportion  of  individuals. 
c Absolute  alcohol  is  the  amount  of  alcohol  produced  regardless  of  the  type  of  beverage. 


Differences  between  the  provinces  may  explain  why  there  is  a smaller  percentage  of  Albertans 
home  brewing: 

• Low  alcohol  taxes  and  privatized  liquor  operations  in  Alberta  make  retail  alcohol  cheaper  and  more 
accessible  than  in  other  provinces.  Producing  alcohol  at  home  may  be  less  attractive  as  a way  to  save 
money. 

• Ontario  allows  brew-on-premises  operations  such  as  U-brews  while  Manitoba  and  Alberta  do  not.  This 
may  encourage  more  people  to  brew  their  own  alcohol. 

• The  Manitoba  survey  reports  the  number  of  households  involved  in  home  brewing  rather  than  the 
number  of  individuals  resulting  in  more  respondents  reporting  home  brewing. 
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What  is  the  impact  of  home  brewing  on  alcohol  consumption? 

Litres  of  alcohol  sold  is  used  as  a crude  measure  of  alcohol  consumption.  Using  the  survey  results 
for  Alberta,  home-produced  alcohol  raises  overall  consumption  by  5%  from  260,430,000  litres  to 

273.699.000  litres.  Home  brewing  has  the  most  substantial  impact  on  wine  consumption.  When 
home  brewing  is  included,  wine  consumption  increases  by  62%  from  18,284,000  litres  to 

29.695.000  litres. 


Litres  of  alcohol  sold  and  home-brewed  in  Alberta,  2001  (in  thousands  of  litres) 


Litres  of  alcohol 
sold 

Litres  of  alcohol 
home-brewed 

Total 

Beer 

210,545 

1,858 

212,403 

Spirits 

19,148 

a 

19,148 

Wine 

18,284 

11,411 

29,695 

Coolers/Ciders 

12,453 

b 

12,453 

Total 

260,430 

13,269 

273,699 

aHome  production  of  spirits  is  illegal. 
'’Numbers  are  too  small  to  accurately  report. 


Who  home  brews? 

The  survey  results  show  some  statistically  significant  differences  between  those  who  produce 
alcohol  at  home  and  those  who  do  not.  (The  differences  found  in  the  sample  are  considered 
accurate  for  the  population  of  Alberta  19  times  out  of  20).  Those  who  home  brewed  were  more 
likely  than  those  who  did  not  to: 

• be  married  (76%  of  home  brewers  versus  65%  of  those  who  do  not  home  brew). 

• be  employed  full-time  (71  % versus  64%)  or  retired  (14%  versus  10%). 

• have  some  post-secondary  education  (79%  versus  62%). 

The  Alcohol  Use  Disorders  Identification  Test  (AUDIT)  was  used  to  identify  respondents  with 
drinking  problems  (a  score  of  eight  or  more  indicates  problem  drinking).  A higher  proportion  of 
home  brewers  were  identified  as  being  problem  drinkers.  Twenty-one  percent  of  those  who  home 
brewed  were  found  to  be  problem  drinkers  compared  with  13%  of  those  who  did  not  home  brew. 
Due  to  a small  sample  size,  this  difference  was  not  found  to  be  statistically  significant.  The 
difference  found  does  suggest  a relationship  between  home  brewing  and  problem  drinking.  Further 
research  is  needed  to  understand  more  about  the  relationship  between  home  brewing  and  problem 
drinking. 

For  more  information,  contact  Christy  Nickerson  in  AADAC  Policy  and  Planning  (780-415-0766). 


